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Sustainable development is about ...

» Development
that ensures
the generations
to come will be
able to enjoy

the resources
of the world

that we are

currently

enjoying.

+ 3 pillars of
sustalnab|l|ty
[ I e

Sustainable Development
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Sustainable tourism is about ...

Sustainable Tourism

Responsible Tourism
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» There is a new wave of tourists who are saying “no”
to mass tourism, irresponsible operators and
resorts that are destroying the local environment.

» These tourists want real quality experience.

» They want to know that the shower they are taking
is not depriving a village of water.

» That the hotel they are staying at is not robbing the
locals of their livelihood.

 Or that their very presence is not offending the local
communities.

Responsible Tourism

People > SOCIO-CULTURAL
— Respect host culture
— Conserve built and living cultural heritage

— Promote inter-cultural understanding and
tolerance

Planet > ENVIRONMENT
— Optimal use of resources
— Maintain ecological processes
— Help conserve natural heritage
Profits > ECONOMY

— Long-term business viability

— Provide socio-econ benefits to all
stakeholders

— Support stable employment opportunities
and social services

— Contribution to poverty alleviation

1

What is Responsible Tourism (RT)”

@ RT is regarded as a
behaviour.

@ An approach to engaging
with tourism, be that as a
tourist, a business, locals at
a destination or any other
tourism stakeholder.

@ It emphasizes that all
stakeholders are . .
responsible for the kind of &
tourism they develop or 7
engage in.

@ Providing quality travel
experience that promote
conservation of natural
environments and offer
opportunities and benefits for
local communities.

@ Tourism operations that are
managed in such a way that
they preserve the local Y ’
environment and culture so | ¥
that it can continue to deliver
the benefits for years to come.

htto://www.wildasia.net




What is Responsible Tourlsm (RT)"

& ECONOMIC RESPONSIBILITY in tourisSm iS g
committed to cooperating with local
communities and people to minimise the
revenue that “leaks” out of the local area.

® SOCIAL RESPONSIBILITY to respecting
the integrities of local cultures, preventing
negative effects on social structures and
conserving diverse cultural heritage.

&® ENVIRONMENTAL RESPONSIBILITY is
committed to the conservation of biodiversity
and natural heritage, the responsible use of
natural resources, and the prevention of
pollution and waste. http://www.wildasia.net
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b “é’nvironmentally responsible travel
and visitation to natural areas, in order
to enjoy and appreciate nature and for

any accompanying cultural features
that promote conservation, have a low
visitor impact and previde for
beneficially active .socie-economic

mvolvement of loeal people™
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Adventure

Tourism

Nature Tourism/
Wildlife Tourism
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Greenwashing

* As an "eco" buzzword, the
tourism industry tags every
tree-fringed resort as a

locale offering nature at its pa -G

best.

» Today, ecotourism is one of &

the world's most
misunderstood forms of
tourism including in
Malaysia.

* Resulting in greenwashing
low yield tourism !

When it goes wrong !!!

Why bother?

BalancmgProﬁtablllty
with Sustainability

it from Beijing to Shanghai
23 tonnes

lectricity
1.13 tonnes

Road Trip
2tonnes
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Top 20 Nations Contributing to the Top 20 Nations Contributing to the
Global CO2 Emissions Global CO2 Emissions per Capita
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Total Carbon Emissions by Nation

Per Capita Carbon Emissions by Nation
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“Golf courses,
i developers
nibble at Asia's
rice paddies™

(May 2008, Reuters)
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» Physical impact of tourism activities

« Trampling

» Anchoring and other marine activities

» Alteration of ecosystems by tourist
activities S




Possible cause

Coral refer dimi

Coral Bleaching

N £
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Local Pollution

e Solid waste and
rubbish %
+ Sewage and waste §&#
water

 Air pollution and
noise

Contributes to environmental pollution
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Where does our waste go?
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Where does our waste go?

18..08:2007




Source: Irshad (Great Hornbills of Langkawi)
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Seafood anyone?

1

Know your food source?
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ch development

13 June 2011

Beach developn ent
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Wildlife Tourism




Cultural tourism?
S ST T « Economic inequality

« |rritation due to tourist behavior

« Job level friction

Cultural clash
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Local communities

Economics of tourism

Estimated Tourism Earnings

Less than 50%
remains in
country (UNEP)

» Export leakage:
“loss of foreign
exchange earnings
in the tourism
sector” 5o

Enclave Tourism

* Local business
income reduced from
“all-in-inclusive”
vacation packages

“All inclusive” holidays




Carrying Capacity =
“...the maximum number of people that may visit a tourist
destination at the same time, without causing destruction of
the physical, economic, socio-cultural environment and an
unacceptable decrease in the quality of visitors’ satisfaction”
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Towards Responsible Tourism (RT)

L|m|t of Acrceptable Change (
I 1r (G . Y N

Typ al beach scene in Ch|na
A T W] # 5 Ky
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Wild Asia’s Annual Responsible Tourism Awards
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Local

- Government

Jther
businesses




RT in Action!

Responsible Tourism Award

Finalist

www.wildasia.net
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Local
Supporting
Empk;‘yment e
EConamee) Development

RT INDICATORS
(Commitment Towards)

Respecting
Local Cultures
& Sensitivities,
ro(ec’tlng
Rights of
¥ COMMITMENT
Child
e TOWARDS
RESPONSIBLE
TOURISM
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Calculating your RT Score
YES, NO, NA = MAX (47 marks)

SCORE
(every YES is 1 mark, NO is 0 mark & NA is no mark) MAX
EcoA: Commitment towards local employment and economies 4
EcoB: Commitment towards supporting local development 4
SocA: Commitment towards respecting local cultures & sensitivities 5
SocB: Commitment towards your staff 5

SocC: Commitment towards protecting rights of children
EnvA: Commitment towards the protection of environment
EnvB: Commitment towards conservation efforts

EnvC: Commitment towards efficient use of resources

EnvD: Commitment towards responsible waste management
OthA: Commitment towards Responsible Tourism

S 0 O 01 W W

Your RT Score = [(Total Score divided (47-Total NA )) x 100]
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Finding the committed

Japamala Resort
Tioman Island, Malaysia
percent of best praclices
Commitment to local employment and sourcing %

Respecting local cultures and supporting

local development e

Protection of natural areas 0%

Efficient use of resources 25%
Responsible waste management |
Commitment to formal environmental e
programmes

= % |
Total RT Score =| 38%
FY F

Based on Wild Asia's RT Checklist To give you an idea of the RT score, our survey has shown
Checkist (ver c1). 17 May 2006 Asian fourism operators have ranged between

25% and 93%.

Promoting the core values of Responsible Tourism through
checklist & indicators
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CALCULATING RT ¢/« 315 - m

In conclusion... it is all up to you

0to 33 % RT Committed 68 to 100 %

RTAware  [[LISAKOBT% L RTSavy
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11 laws of sustainability 1Tk

Sustainability requires win-win solutions Do you want to make a difference?
Sustainability requires transparency Y. N VHEIV N Sl
Sustainability requires knowledge, not ideology
Sustainability is science-based

Sustainability is about moving forward

Sustainability requires a focus on improving technology
Sustainability efforts must be constantly tested and improved
A short-term focus is the same as failure for sustainability

9. Sustainability requires active altruism (humanity)

10. Sustainability is a process

11.Sustainability must be as painless as possible

“Educate the youth of the world to
take their productive places as
leaders in the global community”

Dr. Vikneswaran Nair
(vicky.nair@taylors.edu.my)
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Thank you
Terima kasih

Mike Whitworth
www.docspress.com 64




